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SHTM Enrollment

Virtual Externship

Incorporating VR

Students’ Perceptions and Feedback



School of Hospitality & Tourism 
Management 

George Brown College 

4 Diploma Programs 
• Tourism and Hospitality Management 
• Special Event Management 
• Food and Beverage Management – Restaurant 

Management
• Hospitality – Hotel Operations Management 

Degree Program
• Honours Bachelor of Business Administration 

(Hospitality) 



Source: Urbantoronto.ca Source: SeeTorontonow.com



DOM INT Total

Spring 2019 704 732 1,436

Spring 2020 168 337 505
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Fall 2019 704 732 1,436
Fall 2020 594 691 1,285
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Winter 2020

Winter 2021

DOM INT Total
Winter 2020 735 927 1,662
Winter 2021 616 735 1,351
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• March 2020
• Two weeks off to implement 

transition/changes to curriculum 
delivery

• Transition 90% of curriculum from in-
class lecture format to online 
delivery

• Blackboard Collaborate
• Microsoft Teams

• Faculty Professional Development
• The Teaching and Learning 

Exchange Team
• PD Sessions

• Fully Online delivery Spring 2020, Fall 
2020, Winter 2021 semesters

•



Virtual Externship



Student Led 

Topic-Focused Questions 

Sharing Experiences and Advice 

Q&A 

Industry Webinars



Virtual Externship Webinar



Industry Interviews

50+ Industry Interviews 

Industry Challenges & Issues 

Career Development Advice 

1 hour 

Groups of students 

Present Solutions to Challenges & Issues 



Virtual Externship Interview



LinkedIn
Learning 

Certificates 22 Certificates 

Soft-Skills Based 

Uploaded on LinkedIn accounts 



VR

Integration

•

PARTNERSHIP WITH HILTON 
HOTELS (EXCEED WITH EMPATHY)

PARTNERSHIP WITH OCULUS GO 
(ONE WORLD)

30 HOSPITALITY PRE-LOADED VR 
EXPERIENCES

OCULUS GO VR - HILTON 
TRAINING 



Virtual Reality 
Oculus GO & Hilton 
Hotels Partnership



Student

Feedback

•
Student Feedback 

Questionnaire (SFQs)
Graduating Student 

Survey



Student Feedback
Questionnaire

n=2378

Fall 2020 term

September – December 2020

Fully Online



SHTM

SFQ
GBC SHTM

201901 3.14 3.32
201903 3.16 3.05
202001 3.26 3.22
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This course motivated me to learn more about the 
subject
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SHTM

SFQ

GBC SHTM
201901 3.04 3.18
201903 2.98 2.87
202001 3.1 3.12
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In this course, I feel connected to an online community
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SHTM

SFQ

GBC SHTM
201901 3.23 3.44
201903 2.95 2.78
202001 3.1 3.1
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The course works well online
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SHTM

SFQ
GBC SHTM

201901 3.22 3.36
201903 2.91 2.69
202001 3.11 3.09
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Based on my experience in this course, I would take an 
online course again

201901 201903 202001 Linear (202001)



Student 
Feedback 

• …it is inspiring to see how businesses are responding to 
the [pandemic] It's not everyday you get to hear stories 
from managers and CEOs of the companies on how they 
got in the industry, what steps they took, their 
experiences, wins and failures, and advice for us students 
on how to prepare ourselves for the industry. (Chiselle F.)

• All the Webinars were so thoughtful and interesting, there 
were not taken from a consultation book from the library, 
they were shared from the core of the Hospitality Industry 
professionals and shared from real experiences; that to me 
is really valuable. I appreciate very much the teachers' 
efforts to support us, and to encourage us in these 
uncertain times and I am grateful to GBC because I had a 
tremendous learning path where I achieved an important 
network, strong relationships and amazing friends (Emma 
C).

• I would like to thank all the beloved professors and 
coordinators for such a great effort in building an efficient 
virtual externship (Shabnab G.)

• I would like to thanks all you and our professors for giving 
me this amazing experience. In my opinion, professor did 
an amazing job showing us that the new normal can be 
good too! (Milagros L.C)



Survey Results 

SHTM Graduating 
Students 

Jan.-Feb. 2021

n= 204





A. Availability of jobs
B. The future of a career in this sector

C. The profitability of the sector short term
D. The long-term recovery of sector

D. The lack of currently opened businesses 
F. Traveller Confidence

G. Stricter travelling measures
H. Entrepreneurial opportunities













Qualitative 
Feedback 

Q 3 n=149
If you are not likely to change careers, and 
will continue in the hospitality and tourism 
sector, what are the main factors that 
influence you in continuing with a career in 
this sector?



Passion
•“Hospitality industry has always been 
my passion. I do not see myself in any 
other industry and I do not want to do 
something else”
• “I get to truly practice my passion 
which is to be part of the hospitality 
industry whereby I get to travel and learn 
about different cultures”

People
•“My love for people and the 
social…aspects of travel/tourism.”
•“My passion to serve and entertain 
people”.
•“I like to interact with people”



Students’ perceptions of the 
“Industry” and “Sector”

Sector
•collocates: tourism, 

hospitality, factors, career, 
recovery, opportunities

Industry
•collocates: future, tourism, 

hospitality, want, passion

Keywords
& 

Collocates
text



Students’ perceptions of the 
“Tourism” and “Hospitality”

Tourism
•collocates: career, industry, 

hospitality, continue, 
people, sector

Hospitality
•collocates: •industry, career, 

tourism, sector, globally

Keywords
& 

Collocates
text



Implications

Academic Curriculum & Virtual Delivery

Connecting to the "Neutral" graduating student

Innovation & Entrepreneurship

Focus on People & Passion

Conversation around the future of the industry, 
recovery, post-pandemic opportunities, career
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